SPEAKER EMAIL
MARKETING
SAMPLE

PROJECT GOALS

To increase keynote speaking engagements by
effectively communicating the value and impact of
team-building keynotes to prospective event planners
and corporate clients through an email campaign.

STRATEGY

1. Value Proposition Front and Center
2. Challenge-Solution Framing

3. Powerful Headline Question

4. Modular Keynote Topics

5. Social Proof & Personal Branding
6. Dual Call-to-Action (CTA)

This CTA split caters to different levels of readiness
and helps move prospects through the sales funnel.
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So, how do you
effectively harness the
strength and potential

of teamwork to

overcome challenges
and seize
opportunities?
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LOGOS HAVE BEEN INTENTIONALLY BLURRED TO RESPECT TRADEMARK RIGHTS AND CLIENT CONFIDENTIALITY. THEIR
INCLUSION DOES NOT IMPLY ENDORSEMENT OR PARTNERSHIP UNLESS EXPLICITLY STATED.



